life-netdesigning

CREATIVE BRIEF (INTERNI)

komu:

od koho:
klient:
produkt:
projekt:
job no.:

datum:

pocet

- What

stran:

is the principal role of this campaign? (hlavni role kampang)

- Who are we talking to? (ke komu hovofime)

- How do we want them to think and feel about the brand? (jak chceme, aby
smysleli o znacce, jaky majf mit pocit)

- What

- What

is the campaign proposition? (jaké je tvrzeni kampang)

support do we have that makes our campaign believable? (jaké mame

predpoklady k tomu, aby byla kampafi uvéfitelnd)

- Are there any executional mandatories? (jsou né&jaka vyrobni/vykonna
omezeni?)

- Any other thoughts or guidelines about it? (n&jaké dalsi myslenky nebo
poznamky k tématu?)

termin
zplusob
termin
zplsob
findln

vnit¥ni prezentace:
prezentovani:
pfedlozeni klientovi:
prezentovani:

i zakéazka:
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- sociaini MINISTERSTVO SKOLSTVI, OP Vzdélavani

fondvCR EVROPSKA UNIE  MLADEZE A TELOVYCHOVY  pro konkurencescho pnost
INVESTICE DO ROZVOJE VZDELAVANI



