
Jak se stát 
DESIGN

SUPER

STAR




Všichni manažeři 
CHTĚJÍ BÝT $
DESIGNÉRY.




CO DĚLÁ $
DESIGN?




Umožňuje věci 
SPRÁVNĚ$
POUŽÍVAT






JAK SE TO$
DĚLÁ?




UŽIVATELSKÉ$
HLEDISKO




Transformativní$
ROLE DESIGNU




Konstrukce$
ZNAKU
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Narativní perspektiva




“Life is never made 
unbearable by 
circumstances, but 
only by lack of 
meaning and 
purpose.”  
 
― Viktor E. Frankl 



BELONGING


INDIVIDUATION


RISK/M
ASTERY


ST
AB

IL
IT

Y


Hero"
Outlaw"

Magician


Ruler"
Caregiver"
Creator


Lover"
Jester"

Regular Guy/Gal


Innocent"
Explorer"

Sage


Mark/Pearson: The Hero and The Outlaw > THE GRID
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The Lover (To love & be loved)
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The Regular Guy/Gal (Be like everyone else)
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Bob&"
Dave


The Jester (To entertain/laugh & be 
entertained)
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The Hero (To prove yourself in a quest)
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The Outlaw (To disrupt order)






The Magician (To transform magicially)
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The Innocent (To get back to the garden)
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The Explorer (To be on the road & to seek)
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The Sage (To acquire knowledge)
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The Ruler (To bring structure/laws to the 
world)
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The Caregiver (To care)
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The Creator (To create)
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Is your brand a story about 
a hero? About a journey? 

About bringing order to the 
world? Is it a love story?



